
INTERVIEW. Boston’s 20+
piece rock choir Bang
Camaro is an unstoppable
force, and by all accounts
musician and pro skier
Marc-Andre Belliveau of
Teton Gravity Research —
an athlete who didn’t let a
little thing like getting par-
alyzed in a skiing accident
stop him from getting back
up the mountain — is, too.
The two join forces next
weekend for an event for a
local charity called Labels
Are For Jars. Metro spoke
with Labels’ Tracy Murphy. 

What exactly is the mission
of Labels Are For Jars?
Labels Are For Jars is the
brainchild of a team that
includes comedian Conan
O’Brien, MLB-All-Star Sean
Casey, brand imaging guru
Mike Toth, and Father Paul
B. O’Brien. Our mission is
to raise money to feed the
hungry by selling thought
provoking T-shirts that
shine a spotlight on socie-
tal labeling.

How is it different in its
approach from other charity
organizations?
There is a very tangible

result to our efforts. 100
percent of the funds
raised by Labels Are For
Jars goes directly to the
Cor Unum Meal Center [in
Lawrence], which provides
nutritious meals to
hungry people every day.
We have no paid employ-
ees and operate solely by
volunteer support. 

You use controversial
slogans on the T-shirts and
winter hats you design.
You’ve got a special “rock
star” design for the band
Bang Camaro. 
Labels’ gear is purposefully
meant to catch people’s
attention, and to start a
dialogue about societal
labeling. Some people get

it, some people don’t.
Bang Camaro got it and

they have been
extremely
supportive of
our efforts. ...
The “rock star”
label is a trib-
ute to the
band’s efforts
on and offstage.
They are on the
cutting edge not

just of music, but of
helping to eliminate

hunger in this country. 

What are some of the other
entertainment highlights
people can look forward to
next weekend?
The ‘rock star’ label debuts
at the screening of TGR’s
latest epic film, “Lost and
Found,” as part of the
Labels Are For Jars Holiday
Gift Campaign, which
encourages socially con-
scious giving. The screen-
ing will feature live music
sets from Bang Camaro
and the Marc-Andre
Belliveau Band.

Labels Are For Jars Benefit
Friday, Nov. 16
The Roxy
279 Tremont St., Boston
MBTA: Green Line to Boylston
$20, 617-338-7699
www.roxyplex.com
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Bang Camaro rock their “rock star” lids, courtesy of Labels Are For Jars.

Ski resorts have a Plan
B for global warming.

TREND. When Mother
Nature takes the “winter”
out of winter sports, skiers
and snowboarders need
other options. And most
Vermont ski resorts have
plenty of them.

Knowing that skiers and
snowboarders may want a
break, Stowe Mountain
Resort builds in a day off
from the slopes in its ski

packages. “We’re acknowl-
edging the fact the weather
may not cooperate, and
their bodies may not coop-
erate,” said Mike Colbourn,
vice president of marketing
and sales for the Resort.

At Okemo Mountain ski
area, in Ludlow, visitors can
swim, skate or play racquet-
ball, or tune up their sum-
mer games at a 9-hole put-
ting green or virtual golf.

Smugglers’ Notch, in Jef-
fersonville, caters to fami-

lies, replacing kids’ daylong
ski lessons with other activ-
ities. Families can frolic in
an indoor play area with an
obstacle course, a mini golf
course and table tennis. It
also offers baby-sitting, and
puts on family entertainment
every night — snow or not. AP

No snow blues

“Well, I suppose it’s a little

more relaxing than skiing.”

... and rock stars and skiers listen


